
1 B
ra

n
d

 
P

la
y 

B
oo

k

For further questions visit us online at:  
www.silver-peak.com or email us at:  
corporateidentity@silver-peak.com 
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DESCRIPTION

 
Core Elements

Logo, Colors, Typefaces, Imagery, Voice, Tone, and Clear Space. These are the 
building blocks of the Silver Peak Corporate Identity System. They are to be used 
for communication at every touch point on the customer journey and across 
all media. Creative use of Core Elements allows for differentiation and flexibility 
in communication. Unless otherwise noted, all Core Elements are available at 
https://silverpeak.app.box.com/folder/22708919133  

Objectives of the Brand Playbook
The primary objective of the Branding Playbook is to align the Silver Peak brand 
strategy to our aspirational goals as a company.

Brand stewardship is not only the responsibility of the company — it evolves 
through the customers that draw meaning from it. The brand isn’t what the 
company says it is — it’s what they say it is.

HELP
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What does the Creative 
Platform inform?

 
What we value?

The brand values, personality, attributes and  promise are intended to better 
inform each touch point on the customer journey such as:

• The look and feel of our website

• The tone of copy, communications and blog posts

• Our overall marketing strategy

• The way we communicate with our teams

At Silver Peak, we are always up for a challenge. We are at our best when 
rethinking the possible. 

Our values are grounded firmly in being trustworthy, honest and reliable. 
Integrity is the cornerstone of the Silver Peak brand. 

Success is more rewarding when it is shared. At Silver Peak, we empower others 
through information. That’s why our customer’s success is our success.

The strongest customer relationships are those that are aligned with values and 
goals. That’s why technology that increases productivity and is easy to use is a 
key element of our approach to simplifying and rethinking networking.  

DESCRIPTION

DESCRIPTION
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DESCRIPTION

Brand Attributes

Brand Personality

Brand Tone

Dependable

Proven

Trusted

Thought Leaders

Innovative

Fast

Focused

Problem solvers

We always deliver value.

Grit (courage & resolve)

Inquisitive

Tenacious

Approachable

Collaborative (within overall vision)

Approachable

Knowledgeable

Genuine

Open

Optimistic

Humble

Respectful

 
How Positioning Applies

Positioning is how we need to be thought of in the minds of our most important 
audiences in order to be successful. Positioning should be a differentiated, mo-
tivational and sustainable thought. It is not just our definition or how we express it (taglines, 
messages, etc.), but it should serve as the conceptual core for all that we say 
and do. It’s about what we want people to feel when they experience Silver 
Peak, and remember when they walk away.

HELP
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HELP

DESCRIPTION

Silver Peak Brand Playbook

 
Logo & Marque

Silver Peak logo

This Brand Playbook is accompanied by the Silver Peak Logo in a range of 
formats including .EPS, .AI and .PNG. The logos are available here:  
https://www.silver-peak.com/company/media-center

LOGO MARQUE COL 1

A.  
On the lighter color backgrounds (i.e., gold), the 
black version of the logo is used.

A
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HELP

DESCRIPTION

 
Logo Variations

Logo usage may vary, there are 2  
alternative versions of the logo, one for  
light and one for dark as shown below

This Brand Playbook should be accompanied by the logo in a range of formats 
including .EPS , .AI and .PNG .

LOGO MARQUE COL 1 LOGO MARQUE COL 2

Solid black is best used on light background colors 
when the 3 or 4 color logo isn’t appropriate.

Solid white is best used on dark background 
colors.
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DESCRIPTION

Silver Peak Brand Playbook

 
Clear Space

Clear space is the minimum amount of 
space around the logo into which no  
other object should infringe.

To work out the clear space take the height of the “a” in “silver peak” logo. When 
used without the company name, take the height of the logo and divide it in half. 
(Clear space = Height /2)

HELP

MINIMUM CLEAR ANCE

A. 

The clear space is 50% the width of the logo when 
stacked.

B.

The clear space is 100% the height of the “a” in the “silver peak” logo.

A

B
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DESCRIPTION

HELP

The minimum size of the logo is 120px wide (1 inch) when locked-up horizontally 
and 80px wide (3/4 inch) when locked-up vertically.

 
Logo Size

The logo can be locked–up in two  
different ways. Horizontally, (ideal for  
web) and vertically.

LOGO LOCK-UP OPTIONS MINIMUM HEIGHTS

50ptB

A 27px

120px

80px
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DESCRIPTION

 
Incorrect Logo Usage

Examples of incorrect logo usage.

The logo is provided in multiple formats such as .ai, .eps and various final art to 
include jpeg and png. While it is tempting to add drop shadows and different 
color variations, please refer to this document for proper usage.

HELP

Do not re-orient any part of the 
logotype

Do not outline the logo

Do not stretch or skew the logo

Do not Change any typeface  
within the logo

Do not use background colors that 
inhibit the legibility of the logo

Do not use the logo on busy 
photographs that obscure the logo

silver peak
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DESCRIPTION

HELP

The logo is provided in multiple formats such as .ai, .eps and various final art to 
include jpeg and png. While it is tempting to add drop shadows and different 
color variations, please refer to this document for proper usage.

 
Incorrect Logo Usage

Examples of incorrect logo usage.

Do not change the proportions of the 
logo or the type

Do not apply drop shadows or other 
effects to the logo

Do not remove any piece of the logo

Do not change the colors of the logo

Do not rotate or tilt the logo

Do not add shapes or outlines that 
could be misconstrued as an element 
of the logo
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DESCRIPTION

Silver Peak Brand Playbook

This Brand Playbook includes a Brand Color Palette available on pages 18-35.

HELP

SILVER PEAK BLUE BLUE AQUASILVER PEAK GREEN

Primary 
Color Palette

The palette consists of four primary colors. 
The primary Color is blue.

* 
Web Safe, or Browser Safe palettes as they are 
also referred to, consist of 216 colors that display 
solid, non-dithered, and consistent on any 
computer monitor, or web browser.
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Color Palette

DESCRIPTION

This Brand Playbook includes a Brand Color Palette available on pages 18-35. 

HELP

DARK BLUE

ALTERNATE BLUE ACCENTS

GOLD

ALTERNATE GOLD ACCENTS

PURPLE

GR AY ACCENTS

RED

ALTERNATE RED ACCENTS

Secondary 
Alternate Color Palette

The palette consists of four alternate colors.
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Silver Peak Brand Playbook

DESCRIPTION

 
Color Tints

In color theory, a tint is the mixture of a color with white,  
which increases lightness.

HELP

Tints are useful in printing as they reduce 
costs by negating the need for additional 
color plates.

25%

25%

25%

50%

50%

50%

75%

75%

75%
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DESCRIPTION

 
Color Tints

In color theory, a tint is the mixture of a color with white,  
which increases lightness.

HELP

Tints are useful in printing as they reduce 
costs by negating the need for additional 
color plates.

25%

25%

25%

50%

50%

50%

75%

75%

75%
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DESCRIPTION

Imagery, in a literary text, is an author’s  
use of vivid and descriptive language to  
add depth to their work. It appeals to  
human senses to deepen the reader’s  
understanding of the work. Powerful forms 
of imagery engage all of the senses.

 
Imagery

A select group of royalty-free images reflecting the Silver Peak Brand are 
available for download. Any Silver Peak staff can use the library but any  
outside vendors will need their own license.

HELP
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Silver Peak Playbook

Sample  
Abstract Imagery

Images should be downloaded in the highest possible resolution. For print they 
should be saved at 300dpi.

DESCRIPTION

The environmental photographic style is 
bold and fresh with streaks of light that 
symbolize speed and efficiency. The hues 
seen in the light are vibrant and warm 
with cool undertone in the architectural 
elements. 

Image 1  
Architecture and Performance 
Add file location 

Image 2  
Architecture and Enterprise 
Add file location 

Image 3  
Architecture  and Enterprise 
Add file location 

Image 4  
Architecture  and Speed  
Add file location 
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Images should be downloaded from online stock archives.  
Images should be royalty free when possible.

DESCRIPTION

Sample  
People Imagery

The images of people are shot using a 
shallow depth of field technique. The 
lighting is soft with a slight haze. The 
hues seen in the skin tones are warm 
while the surrounding environment and 
clothing are cool with blues and grays 
as seen in the denim shirts and office 
interiors. The models are focused but 
approachable, and the attire is casual 
with a slightly rough edge or grit. Images 
that are close-up shots of people can be 
augmented with a “net” design element 
when the surrounding image is simple 
and does not compete with the superim-
posed artwork. 

Image 1  
Woman at computer 
Add file location

Image 2  
Man at desk  
Add file location

Image 3  
Man at whiteboard 
Add file location

Image 4  
Woman and man at computer  
Add file location



Designed and Developed by:  
Molly Duggan Associates | mollyduggan.com

HQ

Silver Peak Systems, Inc. 
2860 De La Cruz Blvd  
Santa Clara, CA 95050 
USA

 
ONLINE

silver-peak.com 
Marketing 
corporateidentity@silver-peak.com 

 
TELEPHONE

1.888.598.7325


